Although China does not rank highly on any list of wine (the grape
variety) fervent countries, tastes are rapidly changing. And when a
desire to modernise with the times becomes the trend du jour, the
activity of wine drinking inevitably plays a part in all this. In some
of China's booming cities, people are adjusting themselves to the
practise of wine drinking. However, understandings remain quite
elementary.

JustGrapes is a retail shop that has taken note of all this, and has
attempted to address issues by adopting a creative solution rooted
in design and exceptional customer service. The departure point
behind the JustGrapes concept is to make wine more accessible

to the Chinese mass market. Unlike most wine shops, JustGrapes
embraces a formula of service based on client education. There

is nothing elitist about the shop. Instead of arranging wines based
on region or type, JustGrapes systematically organises wines via
taste and effect. The custom-developed graphic information system
is simple yet sophisticated. Flavour references help denote taste
identi®ers (apple or peppercorn), while “avour icons represent key
qualities (fruity, nutty or “oral). The wines are all arranged based
on fresh, smooth and rich categories, also known as light, medium
and full-bodied wines. So when customers pick up a bottle, they
have a ®rm grasp of the wine + knowing exactly what a certain
chardonnay, for example, should taste like. This aspect uniquely
presents customers with the power of knowledge, thus removing the
intimidating element of unwelcome surprises.

Located on the second "oor is the lounge where customers can
relax and taste wines. Consistent throughout is the use of graphics
as derived from the “avour icons, which ties the retail and lounge
spaces together with an energetic look. Adding to the rich consumer
experience, JustGrapes is ®tted with Asia's ®rst contemporary
rammed earth wall. Environmentally friendly and visually stunning
the rammed earth walls add a tough of sophistication to the space

+ and invites associations to Napa Valley (famed for using rammed
earth).

JustGrapes' strategy to educate cleverly ensures real customer
loyalty. Clients who have developed their knowledge of wine through
JustGrapes will likely remain faithful to the brand and its products.
This ultimately helps to establish JustGrapes as a potent brand in
China's growing wine market.
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JustGrapes' Perspective

While most wine stores communicate that you need to understand
wine just to enter the store, we have had many people walk in just
to browse because our store is so inviting. The rammed earth wall,
the reclaimed wood, and the overall interior design combined with
the explosive and inviting graphic design truly help to build the
JustGrapes brand.

About JustGrapes

JustGrapes introduces a whole new look at wine. Categorised

into Fresh, Smooth, and Rich sections, each bottle of wine is
labeled with “avour stickers (fruity, toasty, nutty, etc.) to make wine
shopping easier. Via organising wines by taste instead of by country,
JustGrapes is making wine more accessible, especially for China.

About Asentio Design

Asentio Design is the world's ®rst Personal Experience Design
studio. With headquarters in Shanghai, Asentio's international
multidisciplinary design team enables Western and Asian clients

to deliver deeply personal and addictive experiences to their target
markets. Starting from consumer research, Asentio identi®es the key
user experiences and then creates the design strategy, interaction,
graphical, and industrial design to build an unbeatable personal
experience.

About Jonathan Li

Jonathan Li is a managing partner of Asentio Design, where he
leads the design strategy and interaction design teams. Previously
he was responsible for designing the user interface for the world's
®rst Linux smart phone as Director of Interaction Design at E28
Limited and the world's ®rst Chinese handwriting recognition phone
for Motorola.

About AOO Architecture

AO0O0's reputation for innovative and iconic projects has allowed them
to develop a diverse portfolio that includes the modern conversion
of historic warehouses, restaurants, luxury spas, retail stores, gesi
hotels and private retreats. AOO Architecture is also known for its
research and usage of environmental sustainability. Since 2006, the
®rm has been pioneering the development of modern rammed earth
construction (SIREwall!) in China.

About SGTH

SGTH is a new breed of brand and design consultancy, committed
to creating positive change for people, companies and communities.
The ®rm focuses on retail projects, innovative beverages,
comprehensive corporate branding, entertainment design,
hospitality services and F&B environments. SGTH offers a mix of
brand strategy, graphic communication, creative problem solying
storytelling, and quality design.

aJustGrapes has designed a system that really ddesip people
become more aware and be able to chose wines in aone
appropriate way for their own purposes?

John Heskett, Judge
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alLike a beautiful glass of wine, the JustGrapes design collaboration is a hammosrblend
of retail store concept, architecture, and graphic design to create a sr@onsumer brand.
As such, the contributions from Raefer Wallis and AOO Architecture ferimmed earth
wall and interior design as well as from Mario Der Meullen and SGTH Design for enétigl

and graphic design were invaluable.®

Jonathan Li, Managing Director, Asentio Design
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